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Opportunities and Challenges for Mixed Use Neighborhood or Village
Centers

ERA’s analysis of potential for retail development recommended a strategy of
development and redevelopment based on a concept of mixed-use neighborhood and
village centers. This strategy suggests a departure from previous development patterns of
auto-oriented strip shopping centers. Dublin’s existing retail centers reflect retail
development concepts originated in the 1950s and became ubiquitous throughout the 1960s
and 1970s. In suburban communities in particular, auto-oriented design continues to be
common. New thinking regarding retail development and its integration into the broader
community is becoming more familiar. As traffic congestion grows and residents feel that
too much of their time is spent in cars, pedestrian-oriented and scaled projects that allow
greater opportunities to “bundle” shopping trips, provide a pleasant shopping environment,
and join a variety uses and functions.

By refocusing retail form to included mixed-uses, Dublin has the opportunity to set itself
apart from the majority of surrounding retail centers. Dublin has an abundance of retail
development nearby; most shopping needs for the community are easily met. The role of
retail in Dublin is convenience and, potentially, the provision of a more pleasant shopping
experience and environment. Dublin’s retail opportunity is to offer a better quality
experience that is linked to homes, jobs, and recreation.

Neighborhood and Village Centers

Village Centers Strategic Development Concept (planning concept)

In order to differentiate Dublin’s retail and commercial centers from surrounding offerings,
the planning team recommends a strategic planning concept based around village and
neighborhood centers. The planning concept is consistent with retail market and strategy
recommendations included elsewhere in this report.

Village Center Concept

The Dublin village center concept would be the largest center type, covering the greatest
area and larger retail core. This concept would be recommended for the historic core area
of Dublin. The Village Center would designed around a square, plaza, park or public space
and includes daily shopping, basic health, recreational and cultural facilities for Dublin’s
residents. Schools, parks, libraries and other public facilities would be concentrated in the
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